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Girl Scout Families:
• Support your Girl Scout and coach her to

do things for herself, even if it's quicker
and easier for you to do them.

• Help her with setting goals, and model
business ethics, decision making, people
skills, and safety as you support her.

• Ask your troop cookie manager how you
can help the whole troop reach its goals.
Your Girl Scout will learn to take action by
watching you!

• Help her set up her Digital Cookie site,
manage orders, and make deliveries!

• Help her keep money safe.
• Know the rules and safety guidelines.
• Encourage your Girl Scout to complete

Entrepreneurship badges as she learns by
doing during the Girl Scout Cookie Program.

• Have fun together along the way!
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Girl Scout Cookie Program
Key Dates At-a-Glance
Jan. 5| Parents/caregivers gain access to DOC 

Jan. 9 | Digital Cookie/DOC opens 

Jan. 14| Troop Initial Order (IO) and Delivery Day 

site selection due

Feb. 1 | Main Cookie Delivery Day

Feb. 2 | Cookie Program Begins! 

Feb. 2| My Sales Booths and Council Booths Begin 

Feb. 6| Cookie Cupboards start to open

Mar. 9| Digital Cookie/DOC girl delivery option 

closes

Mar. 16| Cookie Program ends

Mar. 27 | Troop ACH Debit 
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Did you know? All proceeds from
Girl Scout Cookies® stay local!

When you purchase Girl Scout Cookies from a young, budding 
entrepreneur, you’re supporting  her success today and tomorrow. 

Girl Scout Cookies’ proceeds stay local to: 

Through the Girl Scout Cookie Program, girls learn . . .

Goal setting as they set a troop goal based on what 
they want to do with their troop proceeds. Then girls 
set an  individual goal with help from their families. 

Decision making by deciding where and when to 
sell cookies, how to market their cookie business, and 
what to do with their troop proceeds. 

Money management as they develop a budget, 
take cookie orders, handle customers’ money, and 
gain  confidence handling and managing money.   

People skills as they safely talk to their customers in  
person and virtually to work as a team with other girls.  

Business ethics as they learn to run their businesses 
using the Girl Scout Law as a guide, being honest 
and responsible every step of the way. 

This matters because . . . 

Girls need to know how to set and 
reach goals to succeed in school, on 
the job, and in life. 

Girls will make big and small 
decisions in their life; practice helps 
them make good ones.  

Girls need to know how to 
confidently handle, manage, and 
leverage money to do great things.  

Knowing how to work with others will 
help them do better in school and, later, at 
work. 
Employers want to hire ethical  
employees, and the world needs ethical 
leaders in every field at every age. 

1

Cover the costs of running 
the Girl Scout Cookie 

Program, including the costs 
of cookies, materials, and 

logistics.

2

Fund Take Action projects 
for the community and 

amazing girl-led adventures 
for troops.
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Help councils provide Girl 
Scouts programs in STEM, the 

outdoors, life skills, and 
entrepreneurship, as well as 
camps, leadership training, 

and more!

Participating in the program gives girls an entrepreneurial edge! Encouraging an interest in 
entrepreneurship builds curiosity, confidence, and problem-solving skills—qualities that prepare 
girls for academic and career success. As your Girl Scout runs her own cookie business, she’ll gain 
five skills along the way that she’ll use the rest of her life. 
Here’s what girls learn and why it matters:

Did You Know?
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Market their business 

Attract customers with ready-made graphics Tools for door-to-door sales

Safety resources

Girl Scouts and their caregivers will be prompted 
when launching their Digital Cookie site to read, 
agree to and abide by the guidelines linked below 
before engaging in online marketing and sales 
efforts through the cookie program. You can also 
ask your council about the Volunteer Essentials 
and Safety Activity Checkpoints. These include 
basic facts, forms, tips and more!

• Girl Scout Internet Safety Pledge
• Digital Cookie® Pledge

®, ™️ & © 2024 Girl Scouts of the USA. ®, ™️ & © 2024 Ferrero Group. All Rights Reserved.

Troop volunteers and caregivers are encouraged 
to follow and share posts to help entrepreneurs 
kickstart their digital campaign. 

Girl Scouts® Little Brownie Bakers®
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https://www.girlscouts.org/en/footer/help/internet-safety-pledge.html
https://www.girlscouts.org/en/footer/help/digital-cookie-girl-scout-digital-cookie-pledge.html
https://www.littlebrowniebakers.com/DigitalMarketing
https://www.instagram.com/girlscouts/?hl=en
https://twitter.com/girlscouts?s=20
https://www.facebook.com/GirlScoutsUSA
https://www.facebook.com/littlebrowniebakers
https://www.pinterest.com/lbbakers/
https://www.instagram.com/samoas_cookies/
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to March 16, 2025 (end of Cookie Program.)
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• Participate in the 2025 Cookie Program and
sell 500+ packages of cookies.



17

• 

• 

• 

• 

• 

• 

• 

• 

•

• 



• 

• 

Dear Girl Scouts of Colorado,  

I’m thrilled to share the wonderful news that thanks to the overwhelming generosity of your Girl Scouts, 959 pairs 

of The Shoe That Grows were distributed to kids in Kenya last month. Girl Scouts from Colorado donated 126 of 

those pairs of shoes! 

Part of the distribution happened in a small Maasai community where many of the kids, who were dressed up to 

compete in a music competition, were wearing borrowed or worn-out clothing. The Shoe That Grows provided 

each of them with the dignity of having their own pair of quality, durable shoes that will last years as they grow.  

The rest of the shoes were distributed to a small, rural village near Vihiga, Kenya. In this area, children often suffer 

from jiggers—a sand flea that can cause long-term health problems if not treated properly. Most of the children in 

this community walk several miles to and from school each day. Because International partnered with a local 

nonprofit to distribute The Shoe That Grows, providing them with a safer and healthier way to walk to school.  

I am deeply touched by the selflessness of your girls in making these distributions possible. Each of them chose to 

give shoes to another child, who will now be positively impacted for years to come. Thank you from the bottom of 

our hearts! 

With gratitude,  

Kelly Crane  

Customer Success Manager 
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4 Easy Steps to Get Movin' with the Digital Cookie™ Platform! 
This cookie season superpower your sale by expanding your efforts from the booth to the 
web. Why? Because adding online and mobile channels to your sale can help you reach 
more cookie fans than you ever imagined. That's right! With the Digital Cookie™ platform 
you can market everyone's favorite cookies-with-a-purpose to customers down the block or 
across the country from the comfort of your couch. AWESOME. 

Here are 4 easy steps to jump into the fun, and slay those cookie goals like a true cookie boss! 

0 Register 

To sign up to use the Digital 
Cookie™ platform, just keep an 
eye out for a registration email 
coming to you a few weeks 
before cookie season starts. 

08818 your Digital Cookie PassWCl'd 
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e Set Up Your Site 

In just a few minutes, you can 
set up your goal, share your 
cookie story, and upload a fun 
picture or video. Then you're 
ready to save, review, publish, 
and. .. done! 

Cookie P3g• Setup 

.__,.,.. lGO --•-· tl:10 .,...,_...,_ 1:1 
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Digital Cookie In Four Easy Steps
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e Invite Customers

Manage your cookie customer list 
and easily send ready-to-use 
emails inviting people to support 
your goals. You can also promote 
your personalized cookie site link 
on Facebook with friends and 
family. 

Connect with Customers 

... ___ .... ________ I0.,_)"11" ___ _ 
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C,   Track Your Goal

See how close you are to reaching 
your goal by tracking the number 
of packages sold and orders placed, 
as well as sales by delivery type 
and cookie variety. You can even 
include offline sales to see your 
total progress-yum! 

51'""1w.tlt 

Ton1Us.i·s Digit.al Cookie Sales Data 

• I 548 «-s MIO 

f 11 .-.,-..i 

... . ........... . ..''1 ,-

·-

1-, ----1:1 : -

21



Welcome to the Girl Scouts of Colorado 2025 Cookie Program! The Girl Scout 
Cookie Program® is important to girls, their groups, and to Girl Scout councils. The cookie program 
provides troop proceeds to support activities such as Girl Scout events, trips, camping, and service 
projects. For councils, the sale provides funds to recruit and train adult volunteers, organize Girl Scout 
groups, provide council-wide programs such as science and career workshops, and provide financial 
assistance so all girls have access to the opportunities Girl Scouting offers. Through the Girl Scout 
Cookie Program girls develop the 5 Skills and more: goal setting, decision- making, money 
management, people skills, and business ethics. 
If you would prefer to complete a digital permission form, scan the QR code. On the digital 
form, you can opt to have a copy sent to the troop cookie manager. A copy of the form 
will also be to you.

Troop Cookie Manager name: ________________________________ Phone: __________________ 

Email: _____________________________________________ 

------------------------------------------------------------------------------------------------------------------------------ 

Caregiver Permission and Financial Responsibility Form for the Cookie Program 

My Girl Scout ________________, a member of troop _____________ has my permission to participate in 
the 2025 Cookie Program. I agree to accept financial responsibility for all cookies and money she 
receives. 

I will see that my Girl Scout has adult guidance at all times. I will also review the safety guidelines, 
including online safety, with my Girl Scout, and all other information included in the GSCO Cookie 
Family Guide found on the Cookie Resources page of the GSCO website. 

My Girl Scout has my permission to engage in online cookie program activities under the supervision 
of myself and/or the Girl Scout volunteer (TCM). Yes ___ No ____  

I, ____________________ (name of caregiver - please print clearly), agree to communicate with the troop 
cookie manager about excess cookie inventory in my possession ahead of the excess cookie return 
deadline, and I agree to return all excess cookie inventory by the (date) ____________deadline. 

Signature of Caregiver ______________________ Phone_____________________ Date _______ 

Address ____________________________ City_______________ State  ____Zip Code ________ 

Please circle ways in which you can assist the troop during the Cookie Program: 

Cookie Delivery Day pick-up  Digital Cookie Tech Assistant/Site set-up 
Chaperone/Coach for Door-to-Door  Chaperone/Coach at Cookie Booth  
Create booth signage with girls                Cookie Cupboard order pick-up         

Cookie Program Permission Form
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ACH - Automated Clearing House (ACH) is the banking 
system GSCO uses for electronic fund transfers during the 
cookie season. Must be a checking account. 

Booth Recorder App - The Booth Recorder App can be 
used at a booth, so adults can keep track of sales and 
girl participation via a smart phone. It allows for 
immediate recording of the number of packages sold 
and will divide them evenly between the girls 
participating. 

Case - There are 12 packages of cookies in one case. Cookie Booth - A stationary sale of Girl Scout Cookies 
at a public location. 

Cookie Credits - A girl reward choice that can be used to 
pay for GSCO camp, GSCO program events, and other 
activities, or purchases at the GSCO Shop. 

Cookie Cupboard - Local sites where additional 
inventory is stored and where troops can pick up 
additional cookies. 

Cookie Cupboard Manager (CCM) - Person responsible 
for managing a Cookie Cupboard. 

Cookie Delivery Day - The day troops will pick up 
their Initial Order (IO) from a designated location. 

Cupboard Receipt - This is a two-part carbon copy receipt 
that must be signed any time a troop picks up cookies 
from a cupboard. Keep a copy for troop records. Troops 
are responsible for ALL cookies taken from a cupboard. 

Delivery Agents - These are the transport companies 
that handle product delivery for Girl Scouts of 
Colorado. 

Digital Order Card (DOC) - Where girls can create a 
custom website and send out a link to their site via email 
to customers. Customers can order cookies by the variety 
to be shipped to them or choose to donate cookies through 
the Gift of Caring program. 

Direct Sale – GSCO uses the direct sale model, meaning 
girls have cookies in hand when the program starts 
rather than taking pre-orders. Troops are able to re- 
stock their cookie supply throughout the program by 
acquiring cookies at a cupboard. 

eBudde – Bakery website used by TCMs to order cookies, 
select booth sites, track girl/troop sales, record troop 
finances, and calculate, order, and submit rewards. 

Gift of Caring Cookies (GOC) – Customers can 
purchase virtual packages of cookies that GSCO will 
deliver to the military on behalf of our troops. The girls 
collect the money, but do not physically take possession 
of the cookies. 

Hometown Heroes (HTH) – GSCO term for the charitable 
donation program that allows troops to donate cookies to 
a local non-profit organization. 

Initial Order (IO) – This is the initial troop inventory 
order. 

Juliette – A girl who is a member of GSCO, participates in 
Girl Scouts, but is not part of a troop. 

Little Brownie Bakers (LBB) – Little Brownie Bakers is 
our bakery partner for the cookie program. They supply 
our council with cookies for girls and volunteers. 

Package – A single container (box) of Girl Scout Cookies. Per Girl Average (PGA) – Average number of packages 
sold by each girl based on the number of girls selling in 
that troop. 

Rewards – Merchandise or Cookie Credits given to 
acknowledge a girl’s efforts in the cookie program. 
Rewards are based on the number of packages sold. 

Service Unit Cookie Manager (SUCM) – Volunteer 
mentor for troops and Juliettes in an assigned service 
unit. 

Troop Cookie Manager (TCM) – Volunteer manager 
responsible for monitoring the cookie program for a single 
troop. 

Troop-to-Troop Transfers (T2T) – Transfer of cookies 
between troops 

Glossary 
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The Girl Scout Promise 
On my honor, I will try:
To serve God and my country, 
To help people at all times,
And to live by the Girl Scout Law.

The Girl Scout Law

I will do my best to be
honest and fair,
 friendly and helpful, 
considerate and caring, 
courageous and strong, and 
responsible for what I say and do, 
and to
respect myself and others, 
respect authority,
use resources wisely,
make the world a better place, 
and be a sister to every Girl Scout.

The GIRL SCOUTS® name and mark, and all associated trademarks and logotypes, are owned by Girl Scouts of the USA.  
The LITTLE BROWNIE BAKERS® name and mark, and all associated trademarks, are owned by Ferequity Inc., an affiliate of Ferrero Int’l, S.A. ®, ™ & © 2020 Ferequity Inc. 061720
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